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Sir Richard Branson’s book “Screw Business as 
Usual” speaks to a growing global recognition 
that business as usual is not working.

Simultaneously, there are millions of 
successful, influential and well resourced 
business people who make up a specific 
psychographic, “Burnt Orange”, 30% of the 
population of the developed world. This group 
is going through a transition to a higher order 
psychographic: from Gordon Gecko’s “Greed is 
Good” to “Doing Good Is Good for Business.”

Global context of breakdown across 3 “life-critical” systems: energy, environment and economy
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We are a group of successful business 
leaders based in Australia.  We believe that 
the intersection of the “Burnt Orange” 
psychographic and the awareness that 
business  as usual is not working creates one 
of the biggest platforms to enact the kind of 
change that is good for all, using business as 
the fulcrum.

We seek to energise and connect this 
movement so that we can learn, collaborate 
and accelerate together for immediate benefit 
and future global prosperity.

Through his book and behaviour,  
Richard Branson is already an ambassador 
for this movement.  Just as he was pivotal in 
initiating and driving the formation of The 
Elders for the good of humanity, we seek  
HIS formal involvement and leadership to 
attract like-minded business leaders for the 
transformation of business.   

This document is our pitch to him to help us 
drive this noble and inspiring cause.  
a percentage of ALL PROFIT WILL GO TO  
VIRGIN UNITE.
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vision
Repurpose global business for good by  
engaging the “Burnt Orange” psychographic.
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mission

Create  
opportunities for  
entrepreneurs  
and business  
people to deliver 
on the vision.
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Actions
There are seven key actions, 
at the core of which is a 
first primary action.
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>	 hosted in South-East Queensland initially
>	� conducted annually, and potentially in 

several locations globally
>	� include a select few superstar speakers, 

such as Richard branson
>	� introduce several alternative perspectives 

for consideration
>	� showcase businesses that are successfully 

Screwing Business as Usual, such as 
Patagonia, Puma, Maiyet

>	 facilitate networking amongst participants
>	� facilitate the development of action 

plans prior to departure, for immediate 
implementation

Invite like-minded  
and very successful  
high achieving  
entrepreneurs and 
business people to a 
global “Basecamp” 

1
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annual or bi-regional 

3 day  
basecamp 
1000 people

several  
“been there, 
done that” 
superstar 
speakers

explore cutting edge 
perspectives and 

worldviews

experts in  
new models  
> finance  
> governance  
> accounting  
> design

showcase screw 
business as usual 

businesses

networking 
and business 
matchmaking

craft plan for 
implementation

create new screw 
business as usual 

business

repurpose 
existing 
business
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>	� facilitate ease of access to large amounts 
of information for public use

>	�� Support building the Screw Business as 
Usual Brand and movement globally

>	� create a platform for Screw Business 
as Usual businesses and experts to be 
showcased

>	� platform to build the global Screw 
Business as Usual tribe

Screw Business  
as Usual TV. (sbau.tv)  
similar to TED, but with a more  
focused intention. It will have videos 
of select presentations from  
“Basecamp”, select short videos 
from business hacks and  
educational videos from Screw  
Business as Usual partners and  
experts. It will be free to the public.
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>	� Business Hacks are designed to challenge 
every assumption made about a business. 

>	�Fo llowing a Business Hack, the business may 
make small or large changes, or do nothing, 
sure in the knowledge they are aligned with 
their values and purpose.

Hold Global Business 
Hacks in Hub venues 
and other co-working 
spaces around the 
world.
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>	�T his fund will demonstrate Screw Business 
as Usual practices in both its 		
design and funding models.  
The purpose is [i] to support entrepreneurs 	
to get their Screw Business as Usual 
businesses to profitability across 
multiple domains ensuring success for 
all contributors and stakeholders. [II] to 
allow conscious and transparent capital 
investment

Screw Business as 
Usual Venture and  
Investment fund. 
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Screw Business as 
Usual expert advisory 
and consultation  
collaborative. 

>	��Fo llowing “Basecamp”, participants  
can gain more depth on the perspectives 
presented

>	� they may also seek support from expert 
advisors and consultants as they 
repurpose businesses

>	� expert advisors will be available  
to facilitate Business Hacks around  
the world
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>	� SBAU Elders will be invited to participate  
in a similar way to The Elders

>	� their purpose is to influence change by 
helping to remove some of the key legal, 
political and cultural impediments for a 
healthier business and entrepreneurial 
ecosystem

Screw Business as 
Usual Global Elders. 
This is a group of  
invited business  
leaders, based on 
experience not age, 
who are exemplars 
of Screw Business as 
Usual businesses. 

6
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>	� Selected by a panel and including several 
categories such as; for profit, not for 
profit, social entrepreneurs, and possibly 
even government at the local, state, 
federal or global level. 

Screw Business as 
Usual “Nobel” style 
prize. Designed to build 
brand recognition to support 
the Screw Business as Usual  
movement, this global prize 
will honour several categories 
of leaders and entrepreneurs 
who are exemplars for Screw 
Business as Usual.

7
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screw business as 
usual venture and 
investment fund

screw business as 
usual consultancy 
>	 expert advice 
>	 consulting 
>	 mentoring

screw business  
as usual ELDERS 
>	� exemplars of Screw 

Business as Usual 
Business

>	� able to influence 
significant change

screw business as  
usual “NOBel” TYPE PRIZE 
>	� honour businesses 

and leaders who are 
exemplars for Screw 
Business as Usual

screw business  
as usual tv [sbau.tv] 
>	 speakers 
> 	 case studies 
> 	o utcomes of  
	s uccessful sbau 
> 	 education/expert  
	 training

2 1

business hack-a-thons 
>	 challenge every  
assumption of existing  
or new business

3

4

5

6

7

annual or bi-regional 

3 day  
basecamp 
1000 people
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Enclosed

Supporting documentation
1.	 Overview document
2.	D etail document

Contact Christine McDougall Christine@christinemcdougall.com    61 (0) 414 384000


